INSTITUTE OF ECONOMICS AND MANAGEMENT

ECONOMICS

INTERNATIONAL BUSINESS

The program is developed for students who plan their
career in the international companies. It provides a
deep understanding of global enterprise management
and tends to develop international, intercultural and
global thinking among managers of the future.

The main subjects form an understanding of
international business, marketing, management and
finance. Students acquire knowledge and skills that
give them an opportunity to trade abroad and to use
the latest technologies effectively.
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LEVEL Master

DEPARTMENT
Institute of Economics and
Management

DURATION 2 years
START DATE 1st September

LOCATION 308015, building
10, st. Pobedy, 85, Belgorod

LANGUAGE Russian/English

PROGRAM COORDINATOR
Saprikina Natalya
Aleksandrovna

TUITION FEES
2740 USD (Russian-taught)
2740 USD (English-taught)

e currency of payment is ruble

WEB
bsuedu.ru/bsu/

ACADEMIC-RELATED
ENQUIRIES
fl@bsu.edu.ru
saprikina@bsu.edu.ru

8(4722) 301300 * 2161

ECONOMICS

ENTRY REQUIREMENTS

Applicants with a bachelor's degree, as well as people with a
higher professional education, confirmed by the assignment
of the qualification "certified specialist”, have the right to
participate in the competition for places funded from the
budget allocations of the federal budget. Admission is based
on an entrance test.

APPLICATION

Application for acceptance of documents for enrolment (by
mail)

Consent to the processing of personal data of the applicant.
Letter of consent

ldentity document, citizenship

Academic degree

Documents confirming the individual achievements of the
applicant

An agreement on the provision of paid educational services
(for admission on a contractual basis)

PROGRAM STRUCTURE

In the first year master course students study
microeconomics (advanced level), macroeconomics (advanced
level), international business, international trade, economics
of an international company, economics of world’'s countries
and regions and a number of elective disciplines.

In the second year master course students study
international management, contracts and foreign trade
documentation, international logistics, foreign economic
activity of the organization, international marketing, pricing
policies on world markets, business planning in international
companies etc.

The main types of educational activities are lectures and
laboratory classes. Practical training and research work are
provided in each semester. Students finish writing their
master’'s thesis in the fourth semester.

CAREER OPPORTUNITIES

Masters are prepared to work in foreign companies, as well
as in Russian organizations that access to foreign markets.
Graduates have the opportunity to continue their
postgraduate studies.
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